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TAILGATER MONTHLY® "PARKING LOT PROS®"

TAILGATER
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Reach the number one demographic in sports marketing — Tailgaters!
Loyal, avid buyers of consumables from food, beverages, grills, charcoal, electronics
T and much more. Reach Tailgaters the most cost effective way — through TAILGATER
] H ®|
PARKING LOT MONTHLY®'s Parking Lot Pros®!

G TAILGATER MONTHLY® PARKING LOT PROS® network offers:

* PRODUCT EXPOSURE & "GIVE-AWAYS"
* SAMPLING & DATA COLLECTION
* BROCHURE & CATALOG DISTRIBUTION

Below isasmall"sampling” of tailgating clubs across America that have joined the TAILGATER
MONTHLY® Parking Lot Pros® network. This exciting partnership network delivers the
tailgating audience for you, and offers a variety of marketing touch-points for introducing
these valuable consumers to your product.
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TAILGATER MONTHLY®, IT’S MORE THAN A MAGAZINE. IT’S A DEMOGRAPHIC.



